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Research of IWOM Influencing Mechanism in Sporting Goods Purchasing Decision
——Based on the Perspective of Intermediary Roleof Perceived Usefulness
HUANG Heng-fen', LV Qing-hua’
(1. College of Sports, Huaqiao University, Quanzhou 362021, China;2. College of
Business Administration, Huagiao University, Quanzhou 362021, China)

Abstract ; Introduced perceived usefulness as an intermediary variable, this paper studied the IWOM influencing mechanism in
sporting goods purchasing decision from the perspective of INOM information. Based on literature review method, this paper
put forward the theoretical model and research hypotheses. Used structural equation model to verify the research hypotheses by
taking1045 students from 11 universities in Quanzhou and Xiamen as a sample survey. The result showed that IWOM and per-
ceived usefulness influenced sporting goods purchasing decision positively and perceived usefulness played a partial intermedi-

ary role on the process that INOM influenced sporting goods purchasing decision. Finally, recommendations were given ac-

cording to the empirical study conclusions.
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