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Research on the Negative Influence of Athletes’ Moral Misconduct

on the Brand Identity of Sport Games
LIU Xin-dan,GUO Xuan,LIU Yue
(School of Sports Science and Physical Education,Southwestern University of Finance and

Economics , Chengdu 611130, China)

Abstract: As the core of sport games,athletes’ moral misconduct will have a certain negative impact on the sport event itself.

Through theoretical combing and realistic background , this paper constructs three theoretical hypotheses,and analyzes the influ-

ence mechanism of athletes’ moral misconduct on the brand assets of the sport event with experimental methods. The results

showed : Moral misconduct negatively affects the brand equity of the event;Image of the event has an intermediary role between

the anomie and brand equity ; The impact to the audience with low moral coupling is lower than the audience with high moral

coupling. This research explores the brand equity of the sport event in order to provide practical suggestions for sport events

governors and sports supervision departments to protect the brand assets of the sport games and establish a good game image.

Key words : moral misconduct;sport games;brand equity ; event image ;moral coupling
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